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High Wycombe is an historic market 
and university town set in beautiful 
countryside with buckets of community 
spirit and hundreds of years of history.

High Wycombe BID was established 
in 2012 with a vision to ensure that the 
trading environment in the town was 
constantly improving. Our mission is to 
make High Wycombe a better place to 
shop, work and visit.

During our first term, High Wycombe
BID invested in additional services and
management of the town centre to 
ensure its prosperity. In the last five years
we’ve worked on Wycombe’s image 
and vibrancy and navigated the stormy 
waters of a pandemic. We have 
fast-tracked grants and support, and 
attracted additional above-levy income 

of £417,000, bringing the total amount 
invested in our work to approximately 
£1.3m.

High Wycombe BID is now firmly 
established as a key partner in the 
management of the town centre and is 
respected by government and industry 
partners at local, regional and national 
levels. There is much to do and equally 
a lot to lose, as we seek to influence the 
agenda and maximise the opportunity 
for business.

This Business Plan sets out our priorities
over the next five years. We are asking
for your support to ensure that High 
Wycombe remains and grows as a 
vibrant and professionally managed 
destination until 2027.

Introduction

Thanks for all 
your hard work 
over the last five 
years. It’s much 
appreciated!

Catherine Brown

Owner of Bluegrass BBQ

The Vegan Market 
brought to the town 
centre by HWBIDCo
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It is a huge honour to be able to 
commend this business plan to you all, 
as fellow High Wycombe businesses. It 
is testament to how hard the team here 
at the BID work on our behalf, and are 
constantly striving for the betterment of 
our town and the environment within 
which our businesses operate.
 
We’ve all experienced a highly 
unprecedented and challenging period 
over the past couple of years, not just 
with Covid itself but with the resultant 
impacts on our workforces and supply 
chains, alongside pre-existing Brexit 
issues and more recently the inflationary 
pressures on the economy and its effect 
on our customers’ behaviours.  

We are a voluntary Board, and we 
bring our expertise, contacts and 
determination together to ensure the BID 
delivers the best value for your levy and 
has a meaningful impact on the trading 
environment of the town. 

 
The world evolves and we seek to 
change with it. To that end our key 
values as we approach the next five 
years of the BID are focused around 
– Local; Connected; Commercially 
Viable; and Environmental, Social & 
Governance (ESG). These rightfully 
acknowledge the changing nature of our 
workforce (currently still with a degree of 
hybrid working) and as a consequence 
the changing customer behaviours, 
along with the community’s wider 
concerns for protection of our planet and 
integrity of our processes. 
 
Coupled with these values is the need 
for us to continue to react and adapt 
to changes in town governance as 
a result of the evolution of the new 
unitary Buckinghamshire Council (1 
April 2020). We recognise our role in 
speaking up on behalf of businesses 
to ensure High Wycombe gets the best 
possible public services, now more than 
ever.
 
This business plan is the start of our next 
five year opportunity to invest in our 
town for everyone’s benefit. Please join 
me, and the rest of our board, in voting 
YES for the next term when your voting 
papers arrive in June. 

The BID does 
so much. It is 
the beating 
heart that is 
driving the 
regeneration 
of our historic 
town to be 
a thriving 
business centre 
once again.

the chairman

MARK COLDHAM

The Massage Company
BID Chairman

MARK ADKINS
The Antelope Pub

FIONA MARTIN
Wycombe Swan

ROBERT KELLY

Lunch UK
BID Vice Chairman

LESLEY CLARKE OBE
Buckinghamshire Council

SIMON MCDOWELL
Bucks Students’ Union

IAN HARPER

Buckinghamshire New University
BID HR Director

RUTH GUNSTONE
Wycombe Arts Centre

GEMMA SHINH
M Glynn Builders

TONY GREEN

Buckinghamshire Council
BID Finance Director

SHABBIR JOGIAT
Priory Pharmacy 

MAT T YOUNG
O’Neills Pub

The BID Board meets quarterly to oversee the governance and financial management 
of the BID. Board members are voluntary and give their time generously to ensure local 
businesses are at the heart of every decision.  

In 2019, the BID Board undertook a Governance review to ensure the organisation can 
run efficiently with board members who are representative of the business community.

Mark Coldham

Owner of The Massage Company

ANDREW NORTON
Eden Shopping Centre

tHE bOARD
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Over the last five years, High Wycombe BID has improved the trading 
environment for over 550 local businesses. From events and activities to 
lobbying and public realm enhancements, here’s a few of our highlights.

Our achievements

Parklet 
Partnered with High 
Wycombe Community 
board to build a parklet 
in Frogmoor

The BID have made 
a positive impact. It 
will be nice to have 
normality so we can 
drive the local 
economy together!

Street art 
Supported street art 
projects including the 
hoarding in White Hart 
St, The Chamelion on 
Collins House and The 
Brunel Shed Mural 

Invested 
in events
Brought thousands of 
people into the town 
with events such as 
FrogFest, Christmas 
Lights, Outdoor Cinema, 
DinoMania and 
Desborough Carnival 

Lee Brand

Manager at  McDonalds

+10,000 

dRESSING

Social Media followers 
across BID channels

We’ve installed over 
60 lamp post banners, 
2350mtrs of bunting 
and 46 town flags to 
keep the town looking 
beautiful

Our town heritage day

Desborough Carnival

Frogmoor Parklet

6,000+ 

£417,000 

Number of tickets 
booked for BID events 
and activities

Amount of additional 
income secured from 
grants and other funding

3,540+ 
The total number of 
cardboard collections 
over the last five years

16,000+ 
Visitors to My 
Wycombe, the 
town’s official 
website

TIDY TOWN 
Delivered annual litter 
picking and grafitti 
cleaning  services to keep 
the town looking its best

1,167 

gREENing

Incidents of town centre  
antisocial behaviour 
dealt with by the BID 
security partnership

Each year we install 
and maintain over 750 
hanging baskets, floral 
displays and planters 
throughout the town 
centre

Promotion
We funded several business-
led initiatives, including our 
Best Little Indies map and 
local student offers and 
discounts to mark freshers’ 
week. 

Christmas Craft Market
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High Wycombe BID is focused on delivering 
projects and services that matter most to your 
business. We are a business-led organisation and 
it is important to ensure that the BID is delivering 
valuable projects and services  – meaning 
feedback from levy payers is always welcomed.

In February 2022 we ran an extensive consultation 
process to communicate with all businesses who 
will be voting in the renewal ballot and gauge their 
priorities over the next five years.

Our consultation document was produced in hard 
copy and digital format and distributed to 100% of 
business voters. 

Your BID, your views

Security Partnership

Cardboard Collection

Events

Networking

Town News & Information

PR Coverage 

Greening

Business RepresentationCOVID Recovery

Campaigns

YOUR BALANCE OF PRIORITIES FOR BID TERM THREE

Better 
for Business

Marketing 
the town

Enhance & 
Evolve

Safe and 
Secure

Festivals and 
Events

Lots of good work in evidence – Frogfest, 
Christmas Lights and other town centre events. 
I’d like to see more training opportunities, such 
as shared expense of First Aid, etc.

It would be great to have an email newsletter 
every month with new businesses opening and 
closing, info on BID activities and general town 
centre news.

The number of benefits we receive as BID 
members is incredible. Why would you not vote 
yes?

Maybe the BID could look to introduce an 
independents card to share discounts.

Make the Frogmoor square a safer environment 
with more activities to utilise the area. I’d 
also like to see more parking in Frogmoor so 
customers can collect food at local takeaways. You SAID...

My Wycombe & Social Media

Town Dressing

HOW YOU RANKED PROJECTS FROM BID TERM TWO
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• Lobbied the council on parking 
and arranged free parking days to 
support town centre events 

• Worked closely with Eden 
Shopping Centre to extend 
discounted parking and other 
benefits to town centre employees   

• Leveraged BID funding to achieve 
over £417k in additional grants and 
other funding for the town centre 

• Represented businesses on the 
Regeneration Board, working on 
issues such as pedestrianisation, 
and traffic enforcement in the town 

• Secured £1.2m investment in the 
town centre through the BID levy

• Supported the Council on Future 
High Street Fund bid, leading 
to circa £15m investment and 
delivered Welcome Back Fund 
animations and activations 

Influencing  

We are committed to giving the business community a 
voice to influence decision and policy making across local 
government. We will continue to play an active role at a 
local level through the Regeneration Board and any other 
stakeholder groups where we can help drive change and 
improvement on behalf of businesses. 

Peer Support

We will continue to provide our BID members with free 
or discounted training and negotiate member discounts. 
We will work with stakeholders on employee wellbeing 
services and provide regular peer support and business 
networking opportunities. 

Pedestrianisation 

We will work with local businesses to represent their views, 
and lobby for enhancements to accessibility. The areas 
currently affected are Church Street, High Street, Pauls 
Row  and White Hart Street. 

Employee Perks 

We will continue to work with businesses and their 
employees through job fairs and our online business 
directory to put together employee discounts and 

 ACHIEVEMENTS IN BID TERM TWO (2017 – 2022)

promotions that help ensure High Wycombe is a fabulous 
place to work. We will work with Eden Shopping Centre 
to extend their employee benefits to all town centre 
employees within the BID area – including discounted 
parking and a range of retail and leisure discounts.

Business Awards

We will continue to work with new start-ups and look to 
add business awards to recognise the achievements of 
local business.

bETTER FOR BUSINESS

OTE yes

WHAT WE WILL DELIVER IN TERM THREE

The BID has been 
a great support  
– particularly 
with marketing. 
The team are 
all so friendly 
and willing to 
help. We would 
encourage other 
businesses to 
vote yes in June. 

Shelley  Oxlade

Owner of Shelley & Millie’s

Buckinghamshire New 
University Graduation
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ACHIEVEMENTS IN BID TERM TWO (2017 – 2022)

Safe and Secure

We will run vital support services for businesses through 
the DISC app and Radio Scheme and continue to run 
Shopwatch and Pubwatch membership groups. We will 
also continue to employ a scheme Co-ordinator and look 
to achieve Business Crime Reduction Partnership (BCRP) 
accreditation to enable an increasing number of retailers 
access to the scheme.

Night-time Economy

We will continue to support Thames Valley Police, The 
Community Hub, All Saints Church and Street Angels in 
promoting a safe and fun night out in High Wycombe. 
We will also use events, campaigns and intelligence 
gathering to increase visitation and support our licenced 
premises. In addition, we will bring High Wycombe 
campaigns such as ‘Best Bar None’ and the ‘Women’s 
Night Safety Charter’ as well as responding to emerging 
issues as they arise.

Anti Social Behaviour 

We will continue to work with Thames Valley Police 
through the Town Centre Partnership and Regeneration 
Board to resolve ASB issues and improve the perception of 
the town centre. We will look to install contactless giving 
points in the town centre to deter begging and raise vital 
funds for relevant support charities.

Purple Flag

Our plans to achieve Purple Flag status for the town were 
delayed due to Covid. Given a mandate for another five-
year term we will collaborate with partners to achieve this 
status and promote a safe and welcoming environment for 
visitors during a night out in the town centre. 

sAFE & SECURE

OTE yes

WHAT WE WILL DELIVER IN TERM THREE

• Set up a Town Centre Partnership 
group with Thames Valley Police 
to improve the overall perception 
of the town centre as a safe and 
welcoming place to visit 

• Collaborated with Thames Valley 
Police, Street Angels and All Saints 
Church to setup a new Community 
Hub to support the night-time 
economy 

• Successfully supported over 100 
businesses in issues relating to retail 
crime and Anti-Social Behaviour 
(ASB)  

• Managed Pubwatch and 
Shopwatch groups to support 
businesses in reducing retail crime.  

• Delivered training for employees in 
first aid, conflict management and 
mental health training 

Shopwatch is 
fantastic! 

Darryl Earl

Collectables R Us
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ACHIEVEMENTS IN BID TERM TWO (2017 – 2022)

OTE yes

• Raised the profile of the town centre  
with local and national media, 
including features on Sky Sports, 
BBC News, Sky News, Wycombe 
Sound, Bucks Free Press and The 
Sun 

• Improved the overall look and 
vibrancy of the BID area by 
designing and installing new cross 
street banners, flags and chair  
bunting in key areas.

• Launched MyWycombe.com, a  
new brand for the town centre 

• Produced five town maps and trails, 
including a Best Independents map 
and a student discounts leaflet 
to help showcase the town and 
promote businesses 

• Social media promotion of 
businesses and events in the town 
centre 

We dressed vacant 
units around the town

MyWycombe.com and Social Media

We will continue to evolve and grow the MyWycombe.
com brand and its associated social media channels. BID 
levy payers will continue to receive a business listing on the 
My Wycombe website. 

With a collective social following of 10,000 people, we 
will continue to use our platforms to help shout about local 
businesses, town centre events, discounts, competitions and 
offers.

Profiling the Town

We will continue to work with local and national media 
to help raise the profile of the town centre and explore 
partnerships with local influencers and help ensure we 
are providing new and exciting content to highlight local 
businesses.

Exciting and Seasonal Campaigns

We will continue to improve the customer journey by 
investing in other promotional activities such as seasonal 
town maps and guides and support BID levy payers 
who require assistance with their own marketing through 
training. 

  

Photography and Video Content

We will continue to create original content and use 
authentic photography and video to help showcase local 
businesses and promote High Wycombe town centre.

Gift Card

To keep spend local we plan to invest in a new gift card 
for High Wycombe. We will also look to create a My 
Wycombe loyalty card promoting businesses in the BID 
area and campaigns to reward loyal shoppers.

Marketing the town

WHAT WE WILL DELIVER IN TERM THREE

I’ve participated 
in many BID 
campaigns and 
they’ve really 
helped take 
my business 
forward. The 
team are always 
supportive and 
ready to help.

Bimpe Dina

La Koco Coffee
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ACHIEVEMENTS IN BID TERM TWO (2017 – 2022)

OTE yes

• Helped arrange regular speciality 
markets, such as the Vegan Market 

• Worked with the Charter Market to 
attract local musicians and animate 
the town on market days 

• Organised ‘Live After Five’ music 
events throughout the summer 

• Installed footfall sensors and free 
Wi-Fi to provide measures of 
success and support events

• Delivered events such as FrogFest, 
Desborough Carnival and the 
Christmas Lights Switch On 

• Added experiential and innovative 
events including an outdoor cinema, 
free crafts events and family 
activities 

• Introduced new events such as 
Heritage Day, Armed Forces Day 
and the Showbus Fly-by

Desborough Carnival

Expanding the Events Calendar

We will continue to deliver a compelling calendar of 
events in the town centre. We have ideal event spaces 
throughout the town  and we will continue to increase 
footfall and trade through these areas. Post-pandemic 
we have learned that animation through ‘little and often’ 
events is desirable and works to support businesses, but 
we will also continue to commit to three big events each 
year to raise the profile of the town centre.

Dressing

We will continue to take charge of town centre dressing 
and animation projects. Using the new branding we will 
continue to make High Wycombe an attractive trading 
environment for local businesses. This will include dressing 
vacant units, supporting street art and murals, bunting, 
banners, flags, planters and pop-up dressing projects. 
 
Pop-up Events

A key advantage of the business community is that we can 
be innovative, experimental and react and adapt quickly. 
We have demonstrated this during the Covid pandemic 
and we will continue to trial new events and look for the 
best events to help High Wycombe get ahead.

   

Public Space Utilisation

We currently manage public space under the Guildhall 
and in Frogmoor. We will look for ways to better utilise 
these spaces and  raise income – for example, through  
filming. We will measure success through our footfall 
counters and town centre Wi-Fi data

festivals & Events

WHAT WE WILL DELIVER IN TERM THREE

The BID’s events 
help bring life 
back to the 
High Street. 
They showcase 
local talent, 
businesses and 
people. 

Luke Davis

Wycombe Sound
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 ACHIEVEMENTS IN BID TERM TWO (2017 – 2022)

The BID were 
helpful during 
lockdown and 
supported [us] 
with outdoor 
seating.  

OTE yes

• Set up MyWycombe.com  to 
support businesses with promotion 
and raise the profile of  the town  

• Installed a Parklet in Frogmoor to 
help support businesses with limited 
outdoor seating options 

• Installed more than 750 floral 
displays, brackets and hanging 
baskets across the town centre 
 

• Provided Covid support, resources 
and materials to local businesses 

• Fast-tracked grants for local 
businesses throughout the Pandemic 

• Delivered key recovery projects 
including installing footfall sensors 

• Installed Free Wi-Fi throughout the 
town centre to increase dwell time 

Kwong Lin

Owner of Noodle Nation

We install hanging 
baskets and seasonal 
planters

Refreshing the Market Offering

We will work closely with the existing Charter Market and 
Buckinghamshire Council to ensure that High Wycombe 
market becomes a key destination. We will continue to 
attract speciality markets.

Enhanced Greenery 

We will continue to invest in hanging baskets, fixed planters 
and brackets to keep the town centre scene looking bright, 
colourful and vibrant. We will lobby the council to improve 
the streetscape further and prioritise greening of town centre 
spaces and pop-up parks and help influence and progress 
the adoption of ‘post covid’ learning such as through air 
quality improvements, greening of the town centre spaces 
and creative use of space. We are the only town to have 
banned the use of generators at our events to protect the 
environment.

Street Cleaning

We will continue to lobby the Council to improve on waste 
cleansing services, gum removal, pavement cleaning and 
graffiti removal. Any services we deliver are over and 
above those provided by the Council. We will continue 
to organise town tidy up events with partners, such as our 
popular annual Spring Clean events.

Cardboard Recycling

We will continue to fund the cardboard collection service 
which ensures free cardboard collection for BID member 
businesses and continue to deliver campaigns such as ‘Say 
No to Plastic’. This is both a cost saving for businesses and 
of environmental value.

Enhance & Evolve

WHAT WE WILL DELIVER IN TERM THREE
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Year 1 (2022 –2023) Year 2 (2023 –2024) Year 3 (2024 –2025) Year 4 (2025 –2026) Year 5 (2026 –2027) Total %

BID Levy 311,831 311,831 311,831 311,831 311,831 1,559,155 83.2

Other Contributions 50,000 50,000 50,000 50,000 50,000 250,000 16.8

Total Income 361,831 361,831 361,831 361,831 361,831 1,809,155 100

BID LEVY & BUDGET

Year 1 (2022 –2023) Year 2 (2023 –2024) Year 3 (2024 –2025) Year 4 (2025 –2026) Year 5 (2026 –2027) Total %

Better for Business 18,016 18,016 18,016 18,016 18,016 90,080 5

Safe & Secure 38,500 38,500 38,500 38,500 38,500 192,500 11

Marketing the Town 56,000 56,000 56,000 56,000 56,000 280,000 15.5

Festivals & Events 116,340 116,340 116,340 116,340 116,340 581,700 32

Enhance & Evolve 34,251 34,251 34,251 34,251 34,251 171,255 9.5

Management & Overheads 73,724 73,724 73,724 73,724 73,724 368,620 20.4

BID Levy Collection 8,000 8,000 8,000 8,000 8,000 40,000 2

Contingency 17,000 17,000 17,000 17,000 17,000 85,000 5

Total Expenditure 361,831 361,831 361,831 361,831 361,831 1,809,155 100

INCOME

EXPENDITURE

Boundary 
Extension

Current
BID Boundary

tHE bid aREA

WHAT IS A BUSINESS IMPROVEMENT DISTRICT (BID)?

A Business Improvement District (BID) is a business-led body formed to improve a defined commercial 
area. Funded by businesses, for the benefit of those businesses, a BID enables a co-ordinated 
investment into the area and delivers projects and services which are in addition to, and enhance, 
those already provided by the Council. A BID is a not-for-profit company, which can only be formed 
following consultation and a ballot in which businesses vote on a BID proposal. Following a successful 
ballot, a BID is created for a maximum five-year term and operates within a legislative framework. 

During the term, all businesses defined within the business plan will be required to pay the mandatory 
BID levy if the ballot is successful, irrespective of whether or how they cast a vote in the ballot. BIDs 
were first established in Canada and the US, and now exist across the world. There are more than 350 
BIDs in the UK.

Denmark Street

Desborough Road

Dovecot Road

Easton Street (part)

Eden Place

Eden Walk

Eden Walk Gallery

Frogmoor

High Street

Lily’s Walk

Mendy Street

Newland(s) Street

Newland(s) Meadow

Desborough Carnival

Octagon Arcade/Court 

Oxford Road (part)

Oxford Street

Pauls Row

Priory Road (part)

Queen Alexandra Road

Queen Victoria Road

Queen Square

St Mary’s Street 

Union Parade

White Hart Street

Extension

Brook Street 

Landales Road (part)

Oxford Road (part)

Ship Street

Westbourne Street

Abbey Way (part)

Amersham Hill (part)

Bellfield  Road (part)

Bridge Street

Bull Lane

Castle Street

Chilterns Shopping Centre

Church Square

Church Street

Cornmarket

Corporation Street

Crendon Street

Crown Lane

• Based on past performance, an assumed collection rate of 96% has beed adopted.

• Figures included are indicitive and based on past performance and cannot be guaranteed.

• The levy rules allow for an annual inflation uplift to be applied to the levy, however this has not been added to the budget as it is a discretionary provision.



HWBIDCO Business Plan 2022 – 2027 22 23 HWBIDCO Business Plan 2022 – 2027

1. HWBIDCo Ltd (a not-for-profit organisation) is the “BID body”. 

2. The BID Board is made up of voluntary representatives from levy paying businesses. 
Additional members may be co-opted, as required.

3. The BID Board has responsibility for financial arrangements, contractual obligations, human 
resources, standards and compliance and strategic direction. It advises on operational issues, 
oversees performance and acts as the primary consultative body on BID services.

4. The Board elects it’s Chair, who must be a business representative, as well as a Deputy Chair, 
Finance Director and HR Director. All of these roles are voluntary posts.

5. An Operating Agreement, which includes the Council’s baseline service commitments will be 
in place from the commencement of the BID Term. This includes any partnership
arrangements governing operational service level agreements.

 

1. Civica Electoral Services will implement the independent ballot and will send a ballot paper to 
those responsible for hereditaments that will be subject to the BID ballot, in accordance with BID 
Regulations 2004.

2. Each hereditament subject to the BID levy will be entitled to one vote in respect of the BID
Proposal in a postal ballot which will commence on 9th June 2022 and close at 5pm on 7th July
2022. Ballot papers received after 5pm on 7th July cannot be counted.

3. In order for the BID Proposal to be successful at ballot, the result will need to meet, as a
minimum, two independent criteria which are:

» Of those ballots returned, those voting in favour must exceed those voting against it;

» Of those ballot papers returned, the total rateable value of those hereditaments which vote in 
favour, must exceed the total of those voting against.

4. The result will be announced on 8th July.

5. If successful at ballot, the BID will continue into its third full term, for a period of five years on

1 October 2022 to 30 September 2027.

GOVERNANCE

THE BALLOT

THE LEVY

1. The number of hereditaments liable for the levy is estimated at 675.

2. The levy rate to be paid by each hereditament is calculated as 1.1% of its rateable value as at 
the chargeable day, which is fixed at 1st October 2021.

3. Hereditaments less than £2,500 will not be charged a levy.

4. Those hereditaments within a serviced shopping centre, paying an annual service charge, will
be liable for a reduced levy of 0.9% of rateable value.

5. The levy will be charged annually in advance for each chargeable period, from October to
September for five years. No refunds will be given.

6.  In the case of empty properties, the BID levy will be collected at 100% from either the owner 
or leaseholder (if an occupational lease exists).

7.  There is a provision to allow for an inflation factor of up to 0.02% to be added to the levy 
annually at the discretion of the Board (eg. year 2 may be up to 1.12%, year 3 1.14% and so 
on).

8.  Buckinghamshire Council will be responsible for the collection, and enforcement, of the levy 
on behalf of the BID.

FINANCES

1. The forecast budgeted annual levy income is £311,831, assuming an average collection rate 
of 96% in any one year.

2. The BID will seek to source income and funding that is additional to levy income. This will 
comprise revenue streams from its own activities, voluntary contributions, grant funding and 
some devolved budgets.

3. Operating costs of the BID are estimated at 20% of total expenditure, which is in line with 
industry guidelines.

BID Rules & Regulations

The BID will ensure that all its projects and services are additional to those delivered by Buckinghamshire Council and Thames 

Valley Police. Following a successful BID Ballot, a Baseline Services Agreement has been developed and overseen by the BID 

Board and is available at www.hwbidco.co.uk. This will include the following services:  

• Car Parking 

• CCTV

• Cleansing Services (including Emptying Bins, Graffiti and Fly-Posting/Tipping Removal and Public Convenience Cleaning)

• Charter Market Operations

• Community Safety

• Film Office Services

• Landscaping, Green Space Maintenance and Pest Control  

• Pavement, Highway and Gully Cleansing, Maintenance and Gritting 

• Street Lighting and Seasonal Lighting

• Street Scene Maintenance (including Bins, Seating, Signage and Bollards)  
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hOW TO
VOTE YES TO FIVE MORE YEARS OF INVESTMENT IN 
HIGH WYCOMBE TOWN CENTRE

A postal ballot of all business ratepayers in the BID area will take place from the 9 June 
2022 to the 7 July 2022.  The results will be announced on the 8 July 2022. 

If the majority of businesses (by both number and rateable value) of those voting, vote in 
favour of the BID’s renewal, High Wycombe BID’s third term will formally start on the
1 October 2022. If the ballot is unsuccessful, High Wycombe BID will cease to exist on 
the 30 September 2022. Under such circumstances, all projects and activities funded 
by the BID will terminate. There are no alternative sources of funding to deliver these 
services.

OTEyes

THE BALLOT TIMELINE

FEB – MAR 2022  26 MAY 2022  9 JUNE 2022  

7 JULY 2022  8 JULY 2022  1 OCTOBER 2022  

Consultation with BID 
businesses

The last day of ballot

Notice of ballot issued 
to BID voters (by post)

The results are officially 
announced

Ballot paper issued to 
BID voters (by post)

BID term three formally 
begins

We designed and installed 
chair bunting in Crown Lane

Robin Eckardt
Contemporary Artist and Gallery 

Owner in Octagon Parade 

HWBIDCO has been hugely instrumental 
in me finding my feet after returning from 
the pandemic.  In such a short space of 
time I’ve received promotion on their 
website, marketing support and lots of 
really innovative ideas.  

It’s such a unique privilege to work with a 
team who have no other incentive other 
than to contribute to a more attractive, 
successful and vibrant High Wycombe.  



HWBIDCO Business Plan 2022 – 2027 26 27 HWBIDCO Business Plan 2022 – 2027

If High Wycombe BID is unsuccessful in the 
ballot, all activities and services will cease 
on 30 September 2022. This would mark a 
huge step backwards for High Wycombe 
town centre as there is no other organisation 
to attract this level of investment or deliver our 
existing projects, events and activities. 

What you will lose

ii ii FESTIVALS & EVENTS

• An end to popular town events – such as FrogFest 
and the Christmas Lights Switch On.

• No investment in regular family-friendly activities to 
attract footfall and spend. 

• No pop-up markets or seasonal events, such as the 
Vegan Market, Pumpkin Decorating or Easter Trails.

• No investment or support for events organised by 
local businesses, charities or partner organisations.

ii ii SAFE & SECURE

• No Security Partnership with local Council and 
Thames Valley Police. 

• No Co-ordinator helping to tackle anti social 
behaviour in the town centre.

• No safety or first aid training for local businesses
• No Shopwatch, Pubwatch or Radio Scheme.
• No voice for local businesses in town centre security 

initiatives.
• No Cardboard Collection scheme.

ii ii PROMOTE & ANIMATE

• No more MyWycombe.com website, social media or 
marketing campaigns to promote the town, events or 
local businesses.

• No more bunting, seasonal hanging baskets, street 
banners, Christmas puddings, Christmas Light 
displays, parklets or dressing for vacant units.

• No more annual maps or guides, including venue 
information, entertainment and shopping guides 
distributed to regional audiences.

• No one working to exploit positive press opportunities 
for High Wycombe or promote local business within 

national and local media.

ii ii SUPPORT & REPRESENTATION

• No co-ordinated voice for local businesses. 
• No investment in town centre performance monitoring 

and footfall volume.
• No representation for businesses on issues such as 

parking, accessibility, pedestrianisation and ASB.
• No gift card to lock spend into High Wycombe town 

centre.
• No one to attract additional funding for the town 

centre.
• No dedicated BID team working to solve your issues 

or improve the local trading environment. 
• No employee discounts.

FrogFest 2022

FrogFest 2022
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High Wycombe Business Improvement District

Little Market House
Church Square

High Wycombe, Bucks HP11 2BN
T: 01494 452705

E: info@hwbidco.co.uk
W: www.hwbidco.co.uk

@hellomywycombe

www.hwbidco.co.uk
mailto:info@hwbidco.co.uk
https://twitter.com/HelloMyWycombe
https://www.instagram.com/hellomywycombe/?hl=en-gb



